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A NOTE

The American Advertising Federation Fort Worth Club
congratulates the 13 professional and 22 student winners
of the 2023 American Advertising Awards.

This year, AAF Fort Worth collected 327 submissions in
total, including 264 professional entries from 27 different
agencies/companies and 63 student entries.

The Board expresses its gratitude for the sponsors of the
2023 awards show (see pages 4-6) and to this year's
judges, Silver Cuellar Ill, John McCafferty, and Evan Peter.

To learn more about the competition, visit the
AAF Fort Worth website.



https://aaffortworth.com/inspire#ADDY
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https://www.printedthreads.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf
https://www.farlow.media/?utm_campaign=addys&utm_medium=book&utm_source=aaf
https://www.balcomagency.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf

REACH"®

I} Robert Half*
Jackson Walker



https://www.spectrumreach.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf
http://www.jw.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf
https://www.roberthalf.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf
https://afallonproductions.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf
https://williams-sign.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf

STUDIO - WORKSPACE

pugnacious


https://getpugnacious.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf
https://www.backlotfw.co/?utm_campaign=addys&utm_medium=book&utm_source=aaf
https://www.robeegraffix.com/?utm_campaign=addys&utm_medium=book&utm_source=aaf
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https://www.youtube.com/playlist?list=PLu1VOVweXNSbMJYj-dKBSjzBtX8vjCvCG
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ADVIRTI.ING
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TEXAS BALLET THEATER: SEASON TITLE ILLUSTRATION

BEST OF TRADITIONAL

; SCHAEFER
ADVERTISING CO.

SEASON TITLE ILLUSTRATIONS

FOR TEXAS BALLET THEATER
CATEGORY: VISUAL — ILLUSTRATION—

SERIES
ADVERTISING

CREDITS: Charlie Howlett, Creative Director | Blair Lawson, ACD | Margot Ringler, Senior Designer | Jackie Medling, Production
A\/\/A E%DS Manager | Ali Haney, Group Director | Lauren Losack, Account Manager | Kat Goodloe, lllustrator
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BEST OF INTERACTIVE

% TWISTED X
GLOBAL BRANDS

TWISTED X: LOVE OF THE LAND

FOR TWISTED X

CATEGORY: CORPORATE SOCIAL
RESPONSIBILITY ONLINE/INTERACTIVE

ZER@

NO GLUE SHDE ® [<)7wisTep x

TWISTED X  Earth Day Campaign 2022

CAMPAIGN
ADVERTISING
CREDITS: Tricia Mahoney, Chief Marketing Officer | Taylor Torcellini, Creative Director | Shanna Rossi, Graphic Designer | Kristy
AWAE%DS Rosica, Sustainability Strategist | Brianna Tucker, Marketing Coordmotor/Photogrc:pher | Clayton Smith, Director of Marketing



https://vimeo.com/710923063/c59cccf684
https://vimeo.com/712988052/d9ffaaa0fb%0D
https://vimeo.com/708369432
https://vimeo.com/713004920/5653273803



https://www.facebook.com/watch/?v=437259227777002
https://www.facebook.com/watch/?v=437259227777002



https://www.youtube.com/watch?v=THHjPEZa5Ds
https://www.youtube.com/watch?v=THHjPEZa5Ds
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% SPECIAL JUDGES AWARD:

BEST OF NEVER RAN

TOKI'S MAMA

JAPANESE AKITAINU CLUB
OF USA

AMERICAN
ADVERTISING

AWARDS

6 AKITAINU

j} CLUB OF USA
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Every boot has a story.

Crmatoc for thuse with 1he cowboy spint. the HHack Star boots collecton @ an

shevtod] e 0t @ ivwtens Classa. Crmfted Dy L | sutious e

BLACK * STAR

G O L D

| TWISTED X ~ ; s v
GLOBAL BRANDS B —

BLACK STAR: CATALOG
FOR BLACK STAR A\
CATEGORY: CATALOG

AMERICAN

ADVERTISING CREDITS: Tricia Mahoney, Chief Marketing Officer | Taylor Torcellini, Creative Director | Shanna Rossi, Graphic Designer | Brianna
Tucker, Marketing Coordinator [ Photographer | Clayton Smith, Director of Marketing | Kehana Krumme, Lifestyle Photographer |
A\/\/A E%DS Rich Morris, President, One Country | Alex Bohn, Project Manager, One Country | Kym Rodda, Product Photographer
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LEMON & CO. SPIKED LEMONAIDE PACKAGING | CLIENT WESTERN SON VODKA FOR TOTAL WINE PRIVATE L ABEL

HONORABLE MENTION

ROBEEGRAFFIX
ADVERTISING
DESIGN, LLC

LEMON & CO SPIKED
LEMONADE

FOR WESTERN SON DISTILLERY
CATEGORY: PACKAGING CAMPAIGN

m—

LABEL DESIGN & PRODUCTION ART . CARTON DESIGN & PRODUCTION ART

AMERICAN
ADVERTISING

AWA E%DS CREDITS: Gina McEuen, Designer/Creative Director | Roby McEuen, Type Design | Erin King, Client




BLACK % STAR

MVLS * JOVTe

AMERIGAN
t5—: ADVERTISING

S
% / ' , “ \ | vl-)",m' J: Every boot
N / A\ R‘ ". : -t S l‘ u """'l’“!*';: has :I.Sl(ll‘).

G O L D

% TWISTED X
GLOBAL BRANDS

BLACK STAR: LOOKBOOK

FOR BLACK STAR

CATEGORY: BOOK DESIGN a
Take the long road. !
ADVERTISING
CREDITS: Tricia Mahoney, Chief Marketing Officer | Shanna Rossi, Graphic Designer | Taylor Torcellini, Creative Director | Brianna
AWA E%DS Tucker, Marketing Coordinator / Photographer | Kehana Krumme, Lifestyle Photographer
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BEACK * STAR

/4 Wy ) ey . VHLDA
4/yA I\R‘{Q\ X /} LCO‘\

S I L V E R

; TWISTED X
GLOBAL BRANDS

BLACK STAR: PRINT CAMPAIGN

FOR BLACK STAR
CATEGORY: MAGAZINE ADVERTISING

.
\*o

— F‘ * x

-
b

CAMPAIGN
blackstarboots.com
ADVERTISING
CREDITS: Tricia Mahoney, Chief Marketing Officer | Taylor Torcellini, Creative Director | Shanna Rossi, Graphic Designer | Brianna
AWA E%DS Tucker, Marketing Coordinator / Photographer | Kehana Krumme, Lifestyle Photographer
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rrending Now

—
—

AMERIBAN
t5—: ADVERTISING

~ AiraRd>

G O L D

% TWISTED X
GLOBAL BRANDS

BLACK STAR: WEBSITE

FOR BLACK STAR
CATEGORY: WEBSITES — CONSUMER

<
BLACK
STAR ——

AMERICAN CREDITS: Tricia Mahoney, Chief Marketing Officer | Taylor Torcellini, Creative Director | Shanna Rossi, Art Director | Brianna
ADVERTISlNG Tucker, Marketing Coordinator / Photographer | Clayton Smith, Director of Marketing | Rich Morris, President, One Country | Alex

Bohn, Project Manager, One Country | Evan Mijares, Chief Technology Officer, One Country | Kym Rodda, Product Photographer,
AWA E%DS One Country | Kehana Krumme, Lifestyle Photographer




Curated For The Curious

To Accessorize Adventure

Biack Fricay Sale

JO LATHAM

JO LATHAM

Lurated

- ThéCmrious
¥,

/

X

‘{;
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-
A e
© Accessorize Your

Next Adventure
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% HONORABLE MENTION

E T LV S 2 o @ P Family vacations just got a lot more
‘ N\ " : /
AP . \ W ~ al A ' interesting
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FOR LONGHORN COUNCIL, BOY SCOUTS
OF AMERICA

CATEGORY: WEBSITES — CONSUMER

AMERICAN

CREDITS: Brian Blankenship, Designer/Interactive Creative Director | Kyle Suva, Senior Interactive Developer | Amira Nickerson,

ADVERTISING Interactive Developer | Lauren Bice, Junior Interactive Developer | Jamie Fisher, Associate Creative Director | Chase Correll,
Copywriter | Carol Glover, Principal/Creative Services | Kathryn Hankinson, Account Director | Ashley Freer, Principal/Group
AWA E%DS Director | Kasie Mallory, Program Director




processors sign-up /login )}

\

The online solution you deserve

Securely Payment
Processing

= Lower credit card processing fees

« Ipstant payment from bahk accounts
= No private consumer data exposure = Cloug-based digital payment
= MNoneed to download an app

what we do

Therg's g better way o pay and get paid, With low-to-no fees.
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Liberating The
Human Spirit
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GENERAL PUBLIC e 2
BRANDING CO. | &=

TULLA WEBSITE

FOR TULLA
CATEGORY: WEBSITES — B-TO-B

AMERICAN
ADVERTISING

AWA E%DS CREDITS: Team General Public Branding Co.
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ALLIANCETEXAS: MOBILITY INNOVATION ZONE - WEBSITE

% S I L V E R

SCHAEFER
ADVERTISING CO.

MIZ WEBSITE

FOR ALLIANCETEXAS MIZ
CATEGORY: WEBSITES — B-TO-B

A ALLIANCE

ADVERTISING CREDITS: Charlie Howlett, Creative Director | Margot Ringler, Senior Designer | Jackie Medling, Production Manager | Sara Hull,
EVP, Account Strategy & Client Services | Katie Anderson, Account Manger | Bryn Townsend, Group Director, Digital | Brett
AWA E%I:)S Yanoski, Web Development Supervisor | David Kurth, Front End Developer | Amber Arnold, Senior Copywriter
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CLIENT NAME: BENNETT PARTNERS

% S I L V E R

S C I I A E F E R We:believe the power. of
architecture.can makea
,m difference.
ADVERTISING CO. '

BENNETT PARTNERS WEBSITE

FOR BENNETT PARTNERS
CATEGORY: WEBSITES — B-TO-B

AMERICAN CREDITS: Charlie Howlett, Creative Director | Blair Lawson, ACD | Margot Ringler, Senior Designer | Sara Hull, EVP, Account
ADVERTISING Strategy & Client Services | Katie Anderson, Account Manger | Bryn Townsend, Group Director, Digital | Brett Yanoski, Web
AWA [%D S Development Supervisor | David Kurth, Front End Developer | Amber Arnold, Senior Copywriter | Maren Gibbs, Director of

Production Services




@edpoductions

RED PRODUCTIONS | Webhsite

AN
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FORT WORTH ZOO: THE NEW ZOO MICROSITE

% S I L V E R

SCHAEFER
ADVERTISING CO.

THE NEW ZOO: MICROSITE

FOR FORT WORTH ZOO
CATEGORY: WEBSITES — MICROSITES

AMERICAN CREDITS: Charlie Howlett, Creative Director | Blair Lawson, ACD | Margot Ringler, Senior Designer | Jackie Medling, Production

ADVERTISING Manager | Ken Schaefer, President/CEO | Ali Haney, Group Director | Amber Arnold, Senior Copywriter | Becca Johnson, Group

AWA QDS Supervisor Digital | Brett Yanoski, Web Development Supervisor | David Kurth, Front-end Developer | Nick Toombs, Media
Supervisor
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ADVERTISING

— |

% S 1LV ER — e ’“ el e
BALCOM AGENCY oY T giedy
DAIRYTOUR360.COM | |

FOR DAIRY MAX
CATEGORY: WEBSITES — MICROSITES

AMERICAN

ADVERTlSlNG CREDITS: Brian Blankenship, Interactive Creative Director | Holly Aguilar, Design Director | Stephanie Orges, Senior Writer | Taylor
Potts, Multimedia Creative Director | Carol Glover, Principal/Creative Services | Ashley Freer, Principal/Group Director | Richie
AWA E%DS Escovedo, Program Director | Subvrsive, Development
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Redefine Hustle
Invest In Fulfillment

Hi there, I'm Cami, and I'm pumped you're here!
I've created this space as a platform to share
what | passionately believe: We are all athletes,

and wa ara all trainina far lifa | hava a fcarcar in

CAMI MILLER | Microsite—Dark Mode

Redefine Hustle
Invest In Fulfillment

Train For

CAMI MILLER | Mcrauits
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G O L D

TWISTED X
GLOBAL BRANDS

BLACK STAR: TAKE THE LONG
ROAD

FOR BLACK STAR the black Marfa boot.
CATEGORY: SOCIAL MEDIA — CAMPAIGN

Born to Roam—Black Marfa

m— L

ADVERTISING
CREDITS: Tricia Mahoney, Chief Marketing Officer | Taylor Torcellini, Creative Director | Shanna Rossi, Graphic Designer | Brianna
AWAE%DS Tucker, Marketing Coordlnator/ Photographer | Clayton Smith, Director of Marketing | Kehana Krumme, Lifestyle Photographer




here is Thailand?
 is from there.

Making lunch
for Mom!




AMERIBAN
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ﬁ S I L V E R

SCHAEFER
ADVERTISING CO.

AKLIEF SOCIAL CAMPAIGN

FOR GALDERMA AKLIEF
CATEGORY: SOCIAL MEDIA — CAMPAIGN

AMERICAN

CREDITS: Charlie Howlett, Creative Director | Michele Evans, ACD | Madi Marin, Graphic Designer | Jackie Medling, Production
ADVERTISING Manager | Jake Yarbourgh, Group Director — Healthcare | Stephanie Beneze, Account Supervisor | Kendall Goedeke, Account

AWA [%DS Manager | Libby Ball, Project Manager | Bryn Townsend, Group Director Digital | Savannah Houston, Digital Specialist | Steve
Stafford




ROLL THE DICE: ADDISON AND MARFA












https://www.youtube.com/watch?v=zBpU8DVzgWg
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DON'TGET § FINDYOUR
SIDELINED B SUPPORT SYSTEM

UMIVERSITY

APPLY NOW APPLY NOW APPLY NOW
SMALL CLASSES. BIG SCHOLARSHIPS. SMALLER. SMARTER.

TXWES.EDU // FORT WO

TXWES.EDU // FORT WORTH TXWES.EDU // FORT WORTH








https://www.youtube.com/watch?v=pGzde9sdzdA



https://www.youtube.com/watch?v=j3OvYJrSRp0
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Aggie forever.
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The Shirts
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KAS ASM UNIVERSITY
COMIGY STATION, ThXAL

CORPSZE A= ’
. CADETS | Ry Create Success.

xS






https://www.youtube.com/watch?v=U0KN91GuceY



https://www.youtube.com/playlist?list=PLu1VOVweXNSbMJYj-dKBSjzBtX8vjCvCG

TX WHISKEY - YOUR HOME FORTHE HOLIDAYS

CAMPAIGN

bowy | 71

—

o
E ‘ -
' [ 5

~av 12 HOUR PRODUCTION DAY Fifming a (}
. 3 Y \
v Whiskey Ranch Holiday Campaign (2022) "IR=4 3 e

- LY, ™
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499

— P
< ,, x(

2499 X g4

.® Full Video
r _ g TP (wide and vertical versions)

Behind-the-Scenes Content
Photos and Video

Supprting Images






https://www.facebook.com/watch/?v=437259227777002
https://www.facebook.com/watch/?v=437259227777002

/
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ourney
Megan S |
Reels |



https://vimeo.com/757339786/b959332c3a



https://vimeo.com/785768330/2c81544ff3

Act Three






https://www.youtube.com/watch?v=OFUa_iLDA18
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BALCOM AGENCY

DAIRY TOUR 360: VIDEOS

FOR DAIRY MAX

CATEGORY: BRANDED CONTENT &
ENTERTAINMENT — CAMPAIGN

ADVERTISlNG CREDITS: Stephanie Orges, Senior Writer | Taylor Potts, Multimedia Creative Director | Brian Blankenship, Interactive Creative
Director | Holly Aguilar, Design Director | Carol Glover, Principal/Creative Services | Ashley Freer, Principal/Group Director |
AWAE%DS Richie Escovedo, Program Director | Subvrsive, Production
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! MAKE SOMETHING
BEAUTIFUL

TEXAS A&M: BUILDING A NEW
FUTURE

FOR TEXAS A&M

CATEGORY: BRANDED CONTENT &
ENTERTAINMENT — CAMPAIGN

AMERICAN
ADVERTISING

AWA E%DS CREDITS: Warren Cook, Director | Jules Cook, Producer | Joseph Capps, Director of Photography | Paul Heyduck, Editor
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ADVIRT’ISINQ
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Dairy MAX Dalry MAX Dalry MAX
na1,2027 @ ST e, 2022 @ S Juret, 2022-Q

See all the cute cow footage you can handle at DairyTour 360 com. Ko Craam paiors WO i ROASESIS WIhOUR (it BaStonk That's one way to take a bath, Explore more at UaryTour3si0.com

Explore this one and more at DuryTourdG0.com

% HONORABLE MENTION

BALCOM AGENCY

DAIRY TOUR 360: SOCIAL
MEDIA CLIPS It

©0 e

FOR DAIRY MAX

CATEGORY: BRANDED CONTENT &
ENTERTAINMENT — CAMPAIGN

ADVERTlSlNG CREDITS: Stephanie Orges, Senior Writer | Taylor Potts, Multimedia Creative Director | Holly Aguilar, Design Director | Carol
Glover, Principal/Creative Services | Ashley Freer, PrlnC|poI/Group Director | Richie Escovedo, Program Director | Subvrsive,
AWAE%DS Production, Development
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SOCIAL CAMPAIGN




“ HARVEST 70 HOME

.. SOLVING THE WORLD'S FOOD. DESERTS =~






https://www.youtube.com/watch?v=OFUa_iLDA18
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Goforart.
Stay for beau %

AMERIBAN
ADVIRI‘I.IN.

~ AyaroS

HONORABLE MENTION

Goforthe ride. Gofortheride.

Stayfor stars. | ‘

Stay forthe journey.

~Go for:space.

’ i 44ﬂ; wl Jd

| SCHAEFER pez= PR
ADVERTISING CO. N

CULTURAL DISTRICT CAMPAIGN
FOR VISIT FORT WORTH

: P u.'\-fj" oy .g/
h 't;r' ' " CULTURAL
i“! DISTRICT

Stay for wonder.
fORf
WORTH

(]

CATEGORY: INTEGRATED ADVERTISING — =
CAMPAIGNS - CONSUMER CAMPAIGN_ ‘ CDL:;‘;::?CATL
REGIONAL/NATIONAL ot (IR i
! W(‘-)-;%TH
a —re——
AMER'CAN CREDITS: Charlie Howlett, Creative Director | Blair Lawson, Associate Creative Director | Margot Ringler, Senior Designer | Maren
ADVERTISING Gibbs, Director of Production Services | Ali Haney, Group Director | Amber Arnold, Senior Copywriter | Becca Johnson, Group

Supervisor Digital | Nick Toombs, Media Supervisor | Katy Rosser, Paid Media Manager | Savannah Houston, Digital Specialist |
AWA E%DS Brett Yanoski, Web Development Supervisor | David Kurth, Front-end Developer
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G O L D

! GENERAL PUBLIC
BRANDING CO.

WALLOON'S BRAND IDENTITY

Qv ° A

FOR WALLOONS Wt Bt e o
CATEGORY: INTEGRATED BRAND IDENTITY A ad ® o e
CAMPAIGN

AMERICAN
ADVERTISING

A\/\/A E%DS CREDITS: Team General Public Branding Co.
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HONORABLE MENTION

! GENERAL PUBLIC
BRANDING CO.

ROOTS COFFEEHOUSE
BRANDING

FOR ROOTS COFFEEHOUSE

CATEGORY: INTEGRATED BRAND IDENTITY
CAMPAIGN

AMERICAN
ADVERTISING

A\/VA E%DS CREDITS: Team General Public Branding Co.
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\‘ N / /A\ R’l - GENDER, WOMEN + SEXUALITY STUDIES LOGO & POSTER | CAMPAIGN | CLIENT GW+SS STUDIES AT THE UNIVESITY OF TEXAS AT ARLINGTON
; g SENDER, WOMEN L SEXUALITY.STUDIS LOBO S PASTERT CAMBAIGH. | CUENT GWARESTUDIBS AT TUE INVENTY OF TEXASATABLINGION.:
- -
h ! o 'l -\ - .
\

gender,  imemows”
HONORABLE MENTION WOMENs s,

so It does not get the

Sexual ity promotion that the

ROBEEGRAFFIX e =Y :

course of studles

ADVERTISING .y
DESIGN, LLC S

G,W, & S STUDIES PROGRAM UTA N - i

women+
sexuality

m— L

FOR DUSTIN HARP PHD DIRECTOR, GENDER,
WOMEN AND SEXUALITY STUDIES ASSOCIATE
PROFESSOR, DEPARTMENT OF SO ——
COMMUNICATION

CATEGORY: INTEGRATED BRAND IDENTITY
CAMPAIGN

AMERICAN
ADVERTISING

JANVAV/AN [%DS CREDITS: Gina McEuen, Art Director/ Designer | Roby McEuen, Creative Director | Dustin Harper PHD, Client | Clara Thompson,
Client
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BALCOM AGENCY

DAIRY TOUR 360

FOR DAIRY MAX

CATEGORY: INTEGRATED BRANDED
CONTENT CAMPAIGN

ADVERTISlNG CREDITS: Stephanie Orges, Senior Writer | Taylor Potts, Multimedia Creative Director | Brian Blankenship, Interactive Creative
Director | Holly Aguilar, Design Director | Carol Glover, Principal/Creative Services | Ashley Freer, Principal/Group Director |
AWA E%':)S Richie Escovedo, Program Director | Subvrsive, Production, Development
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AMERIBAN
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HONORABLE MENTION P RROTTE. e aEE5)

FORT WORTH
CHAMBER

FWC ANNUAL MEETING 2022

FOR FORT WORTH CHAMBER OF
COMMERCE

CATEGORY: INTEGRATED BRANDED
CONTENT CAMPAIGN

VIDEO: SAVE THE DATE EMAIL CAMPAIGN SOCIAL MEDIA CAMPAIGN

b Ranarve Dase = Fut wr Taom

I SRS bt - T he BE A ST, e abem w )00 g

PRINT PROGRAM

U@@Q‘n

—— —— . > —

L Wodl, Chamber. [0
-3 "1 ANNUAL
= | §§§TNG

CREDITS: Sammie Rodriguez, Brand Director | Marykate Schmuhl, Creative Design Specialist | Jaiden Briones, Creative
Production Specialist




AMERIBAN
ADVIR'I‘I.IN. Twisted X

/ / Twisted X Gets Comfortable with Jefferson White

HONORABLE MENTION Eﬂmg

TWISTED X =11 - _
GLOBAL BRANDS e

TWISTED X: JEFFERSON WHITE N ey
CAMPAIGN (B Posters, and Easel

Wwiichlodll. iR COWROYVS s
WHERE COW B cansulf'snte':sttop:Intter FIND CUMFUETS

FOR TWISTED X FIND COMFORES) el tid

CATEGORY: INTEGRATED BRANDED pnri | ey
CONTENT CAMPAIGN 4 ~q

m— L

Free Standing Cut Out

IN-STORE POINT OF PURCHASE MESSAGING

AMERICAN

CREDITS: Tricia Mahoney, Chief Marketing Officer | Taylor Torcellini, Creative Director | Shanna Rossi, Graphic Designer | Brianna
ADVERTISING Tucker, Marketing Coordinator [ Photographer | Chase Locke, VP, Marketing at One Country | Rich Morris, President, One Country

AWA [%DS | Alex Bohn, Project Manager at One Country | Evan Mijares, Chief Technology Officer | Shane Reitzammer, Cinema Story
Productions




Campaign 2022
b Be R o e R e AT AL s X :
) w10 1 A 1% TR A il
. A g 5 ey, WL A PREE
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Dairy MAX
Dairy Tour 360

SCRIPT — FEEDING

VOICE-OVER

Once upon a now, in a land that’s likely within

S | L V E R
one hundred miles of your house, there’s a dairy

B A I_C O M A G E N C Y farm that makes your milk.

DAIRY TOUR 360: SCRIPTS _ _
If you're like most of us, your farming

FOR DAIRY MAX experience is limited to that time an old potato

CATEGORY: COPYWRITING sprouted in the bottom of your refrigerator. And
yet, three times a day, you eat food that came

from a farm.

AMERICAN

ADVERTISING CREDITS: Stephanie Orges, Senior Writer | Taylor Potts, Multimedia Creative Director | Brian Blankenship, Interactive Creative
Director | Holly Aguilar, Design Director | Carol Glover, Principal/Creative Services | Ashley Freer, Principal/Group Director |

AWA E%DS Richie Escovedo, Program Director | Subvrsive, Production
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G O L D

! GENERAL PUBLIC
BRANDING CO.

BOULEVARD OF GREENS
ILLUSTRATION

FOR BOULEVARD OF GREENS

CATEGORY: VISUAL — ILLUSTRATION—
SERIES

AMERICAN
ADVERTISING

AWA E%DS CREDITS: Team General Public Branding Co.
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TEXAS BALLET THEATER: SEASON TITLE ILLUSTRATION

G O L D

; SCHAEFER
ADVERTISING CO.

SEASON TITLE ILLUSTRATIONS

FOR TEXAS BALLET THEATER
CATEGORY: VISUAL — ILLUSTRATION—

SERIES
ADVERTISING

CREDITS: Charlie Howlett, Creative Director | Blair Lawson, ACD | Margot Ringler, Senior Designer | Jackie Medling, Production
A\/\/A E%DS Manager | Ali Haney, Group Director | Lauren Losack, Account Manager | Kat Goodloe, lllustrator
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AGENCY HABITAT

MOOYAH SOCIAL MEDIA

FOR MOOYAH BURGERS

CATEGORY: VISUAL — ILLUSTRATION—
SERIES

AMERICAN
ADVERTISING

AWA q DS CREDITS: Agency Habitat
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AGENCY HABITAT

MOOYAH SOCIAL MEDIA

FOR MOOYAH BURGERS

CATEGORY: VISUAL — ILLUSTRATION—
SERIES

AMERICAN
ADVERTISING

AWA q DS CREDITS: Agency Habitat









https://www.youtube.com/watch?v=OFUa_iLDA18



https://www.youtube.com/playlist?list=PLu1VOVweXNSbMJYj-dKBSjzBtX8vjCvCG

—
—

o T el = =i &

AMERIBAN
ADVERTISING

N o
3y :

&

F / 4/ W = \
TWARND -
W H K _EL Dairy Tour 360 cxmmmm

% S 1 LV ER

BALCOM AGENCY

DAIRY TOUR 360

FOR DAIRY MAX

CATEGORY: DIGITAL CREATIVE
TECHNOLOGY — USER EXPERIENCE

ADVERTISING CREDITS: Stephanie Orges, Senior Writer | Taylor Potts, Multimedia Creative Director | Brian Blankenship, Interactive Creative
Director | Holly Aguilar, Design Director | Carol Glover, Principal/Creative Services | Ashley Freer, Principal/Group Director |
AWA E%DS Richie Escovedo, Program Director | Subvrsive, Production, Development






https://www.youtube.com/watch?v=0ih242iUCqU

—
—

AMERIBAN
t5—: ADVERTISING

= /,g/ W |“‘€\.
~ ) A R B _:E ”Dal.r.y'l‘ourSGO .

'
—_— e

Ty ¥ T e &
o )

% HONORABLE MENTION

BALCOM AGENCY

DAIRY TOUR 360

FOR DAIRY MAX

CATEGORY: DIGITAL CREATIVE
TECHNOLOGY — INNOVATIVE USE OF
INTERACTIVE /| TECHNOLOGY

ADVERTISING CREDITS: Stephanie Orges, Senior Writer | Taylor Potts, Multimedia Creative Director | Brian Blankenship, Interactive Creative
Director | Holly Aguilar, Design Director | Carol Glover, Principal/Creative Services | Ashley Freer, Principal/Group Director |
AWA E%DS Richie Escovedo, Program Director | Subvrsive, Production, Development
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_ QUAKTTay,

. ’ Twisted X Love of the Land Follow Up B2C Email

= /'4/WA R‘ “\ A\ o
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SHARE fOUR

G O L D LOVE OF THE LAND!

Share your cleanup by tagging us and
we'll reshare! @twistedxofficial

TWISTED X ;
GLOBAL BRANDS

TWISTED X: LOVE OF THE LAND e g
FOR TWISTED X
CATEGORY: ONLINE/INTERACTIVE —

CORPORATE SOCIAL RESPONSIBILITY
ONLINE/INTERACTIVE CAMPAIGN

m— L

ADVERTISING
CREDITS: Tricia Mahoney, Chief Marketing Officer | Taylor Torcellini, Creative Director | Shanna Rossi, Graphic Designer | Kristy
A\/\/AE%DS Rosica, Sustainability Strategist | Brianna Tucker, Marketing Coordlnotor/Photogropher | Clayton Smith, Director of Marketing
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BRAV R

TOGETH R

lam 4

making healthcare ace

We began by developing branding
Giving the organization a strong visual identity that
says, "We're here, and we're hero to stay”
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HONORABLE MENTION

; SCHAEFER
ADVERTISING CO.

AIGA THE DECK

AIGA DFW: THE DECK - BIRD WATCHING EDITION
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FOR AIGA AR
-.‘_"‘.f.’ _ ,:a}"f[‘?“.". ‘
CATEGORY: AD CHAPTER OR MARKETING T s W
CHAPTER T Rl

Front of box: With die cut belly band

AMERICAN
ADVERTISING

CREDITS: Charlie Howlett, VP, Creative Director | Madi Marin, Graphic Designer | Maren Gibbs, Director of Production Services |
AWA E%DS Ken Schaefer, President | Pro Print
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ABIGAIL LUND

TEXAS CHRISTIAN UNIVERSITY

LUMINANCE PENCIL SET

CATEGORY: SALES PROMOTION -
PACKAGING

AMERICAN
ADVERTISING

AWARDS
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% HONORABLE MENTION b
ABIGAIL NEWLUND —
TEXAS CHRISTIAN UNIVERSITY \ y

ORANGE RIVER COFFEE CO.

CATEGORY: SALES PROMOTION -
PACKAGING

AMERICAN
ADVERTISING

AWARDS
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AVERY KOKINDA

TEXAS CHRISTIAN UNIVERSITY

DRIVE-IN CLASSICS FILM FEST

CATEGORY: COLLATERAL MATERIAL —
SPECIAL EVENT MATERIALS

AMERICAN
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THE OFFICIAL PUBLICATION OF NASA

SEPTEMBER

TU
T

T Mirge + Suhen's Mast arst Nitw Clater,

CELEBRRATING
DISCOVERY

THIS MONTHS
S5TRAR MAPS

o v et Suhee
Defwry of plrets, and NASA
Sacoweres of tw Tordy
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ACTIVITY

keyless entry keyless entry

guest access control guest access control

automatic lock functions ‘1 automatic lock functions

G O L D | peace of mind peace of mind

RACHEL TORRES

UNIVERSITY OF NORTH TEXAS

AUGUST SMART SECURITY

CATEGORY: MAGAZINE ADVERTISING -
CAMPAIGN

3:00 pm e Liam safely home from school

ACTIVITY

AMERICAN R

guest access control

ADVERTISING |
AWARDS
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LISTEN TO YOUR HANDS Purel
Ed

% JACQUELINE
NGUYEN

UNIVERSITY OF TEXAS AT
ARLINGTON

PURELL AD CAMPAIGN

CATEGORY: MAGAZINE ADVERTISING -
CAMPAIGN ——

AMERICAN
ADVERTISING
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PAYTON TERRELL

TEXAS CHRISTIAN UNIVERSITY

VANS REBRAND/AD CAMPAIGN

CATEGORY: MAGAZINE ADVERTISING -
CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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AMY FANG
UNIVERSITY OF NORTH TEXAS TARAXACUM ¥} FICINALE
NATRIA — GRASS & WEED CONTROL

CATEGORY: MAGAZINE ADVERTISING -
CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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JESSICA MYRICK

UNIVERSITY OF TEXAS AT
ARLINGTON

CRAZY FROG CAFE

CATEGORY: MAGAZINE ADVERTISING -
CAMPAIGN

AMERICAN
ADVERTISING
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Incuipe In our wide vanoty of
Aomatic taas, cofes drinks,
and fresh bakery treats

Come scea vanoty of rare, and
dangared amehitsans who

AR FOOTE S00 RSTRE B8 T LSAMM ST Truasd s SEhen 10 2 01 NSIETET COrmeranion
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INCiuiae in our wmovamryof

Broralic tees, ooffae dr
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Come 50@ 3 vanety of rare, and
endingared pmaubiats wie
call the cafe thew home.

AF e et e e T

©

4 0




american
q advertising
o federation

fort worth




t’

AMERIBAN
== ADVERTISING

T AbaRos

S 1 LV ER N 11.17.2022
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ALECIA SAM

UNIVERSITY OF TEXAS AT
ARLINGTON

READY SET TYPE

CATEGORY: OUT-OF-HOME POSTER -

SINGLE 7TH ANNUAL
TYPOGRAPHY
EXHIBITION

Fresorting the work create
by fclvarces Typograshy
Ludents during L Spein

sludents duripg Lhe Speirg
Q I a Q and Fall zamesters o 2022, GALLERY 295
M E I C N UAivzrsicy of T2xas at Arirntor
Arz & Arz Fiszory Bu lding
T G2 Sautn Coope- Sireus
ADV E R I SI N G Arirzlar TX 75007




i—5=——> ADVERTISING

o T el = =i &

— Aapds

% HONORABLE MENTION

NIMA AYAGH

UNIVERSITY OF NORTH TEXAS

DRUNK ELEPHANT HAIR CARE PRODUCTS

CATEGORY: OUT-OF-HOME POSTER -
CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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BLAZING-HIDEOUT

SPICY CHICKEN

SPICY CHICKEN

BLAZING+HIDEOUT

SPICY CHICKEN

BLAZING-HIDEOUT

SPICY CHIOKEN

&l &l &l

BUTA el sTARD
= BLAZING-HIDEOUT
ARIEY Emeniy
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GABBIE QUIROZ

UNIVERSITY OF TEXAS AT gty
ARLINGTON

EARTH TONES

CATEGORY: INTEGRATED BRAND
IDENTITY CAMPAIGN — SINGLE

AMERICAN
ADVERTISING

AWARDS
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KATHRYN HERRERA

UNIVERSITY OF TEXAS AT
ARLINGTON

BASILICO

CATEGORY: INTEGRATED BRAND
IDENTITY CAMPAIGN — CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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REBECCA LOPEZ

UNIVERSITY OF TEXAS AT
ARLINGTON

NOPALES RESTAURANT

CATEGORY: INTEGRATED BRAND
IDENTITY CAMPAIGN — CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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% SARMAD
ADELAKUN

UNIVERSITY OF TEXAS AT
ARLINGTON

KAUAI KO e

S 7
CATEGORY: INTEGRATED BRAND
IDENTITY CAMPAIGN — CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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ﬁ HONORABLE MENTION

THOMAS NGUYEN

UNIVERSITY OF TEXAS AT
ARLINGTON

COLLECT D COMICS

CATEGORY: INTEGRATED BRAND
IDENTITY CAMPAIGN — CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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CECILIA TRAN

UNIVERSITY OF TEXAS AT
ARLINGTON

GEN X COMICS

CATEGORY: INTEGRATED BRAND
IDENTITY CAMPAIGN — CAMPAIGN

AMERICAN
ADVERTISING

AWARDS
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Board of Directors American Advertising Awards Committee
Michael Magnus Holly McCleary Chris Botvidson Krista Marlies Hooten
President Vice President Co-Chair, Creative Co-Chair, Judging
% Nathan Schneidewent Greg Alvarado Ryan Dziadosz Crystal Cardwell
Treasurer Membership Chair Co-Chair, Event Event Coordination
Melora Werlwas Crystal Cardwell Michael Magnus Holly McCleary
Communication Chair Programs Chair Committee Member Committee Member
Aaron Harris Katie Aurelio
Education Chair Social Chair

AMERICAN
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AWA?DS CREATIVE MATERIALS BY GINA & ROBY MCEUEN, ROBEEGRAFFIX ADVERTISING DESIGN







